[t takes a community to end hunger.

Before the pandemic, 1 in 5 neighbors was at risk of hunger. Now, we know the need is even greater. We need
continued help from our community to provide food for all.

Together, we can end hunger.

Partner with us Recognition opportunities
‘, . We are proud to partner with our sponsors in aligning marketing,
® Volunteering . . .
PR, and CSR goals while working together to change lives.
® Workplace giving
® Grants & sponsorship 100,000 50,000 25,000 10,000

200,000 100,000 50,000 20,000

® In-store/point-of-sale meals meals meals meals

® Food & fund drives Logo listed on
Supporter Page

\
\
\

\ \ \

\

\

N
N
N
N

Logo listed in e-newsletter

Logo listed in printed

Creating stability and providing ewsletter ¥ ™ ¥
hope are at the heart of Chronicle i
Season of Sharing Fund's mission. 1social media post ® ® o
We are incredibly proud of our Logo digital display
decades-long partnership with the in Volunteer

gp P Engagement Center*
San Francisco-Marin Food Bank
as they strive to systematically lift Logo display in lobby”
up lives by alleviating hunger and Early access to @ v v
uncertainty.” volunteer registration
- Chronicle Season of Sharing Concierge service for volunteer v v
shift registration
Pop-Up Pantry . o
_ Sponsorship Opportunity ® ®
We would be happy to create customized
. Thank You video featuring
1 1 h . _ <
employee and leadership engagement Executive Director v
opportunities beyond those listed above Tanis Crosby
to fit your company needs. Logo on delivery truck 6
opportunity
Contact us:
Aubree Schmidt, Corporate Giving Officer *Pending Warehouse Expansion

(415) 282-1907 ext. 160,
aschmidt@sfmfoodbank.org
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